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Digital marketing advice for Brokers,
Letting Agents and Insurance Intermediaries



INTRODUCTION

The aim of this guide is to provide useful hints and tips
for those looking to increase traffic their website.

All of these valuable tips and ideas can be implemented
with little or no cost, and will help you to secure

more business by enhancing and expanding your web
activities and exploring new online channels.

€€ yOUR VISION
YOUR IDEAS ’
OUR EXPERTISE



05T ON

RUMS

There are many forums and groups on the
Internet of like-minded folk discussing the
property and rental markets.

Joining relevant forums is a good way of
keeping up to date with current industry
Issues, trends and changes to legislation,
as well as reading customer feedback and
keeping an eye on competitor activity.

These forums give you the opportunity to
communicate directly with your audience at
no cost.

Done effectively, forums posts are also a
good way of transferring targeted traffic to
your website.



°0ST ON FORUMS
1. HOW

You will need to register as a member for

Please note that vou will need to enter a valid a-mail address before vour accountis activated, You will receive

ea C h fo r.u m 0 r g ro u p th at yo u WiS h to jOi n . an e-mail at the addresz you provide that contains an account activation link,

Usermame:
Length must be between 3 and 20 characters,

E-mail address:

Confirm e-mail address:

Password:
Must be between & and 30 characters,

Confirm password:
Language: Britizh English %

Timezone: [UTC] wWestern European Time, Greanwich Mean Time

generating links as well as referred traffic.

YO u a re u s u a I'l'y a b le to C reate yo u r Own ; I have a list that I recently wrote and it's published here:
sig nat u re li n k- Th is is t h e ‘foote r' t h at g ets n 13 Postz | SEO Strate?ies and Inbound. Marketing Best Practices for 2012 | Kaiserthesage

displayed every time you create a post or STW, happy new year everyene!
' ' h marketi d link devel i il d Traffi is. Off
reply to an existing post. S e T e o ko s o oeiton oo




°0ST ON FORUMS

2. BE NATURAL

With ‘forum marketing’ it is better to go for the ‘slowly, slowly catchy
monkey’ approach, rather than going in gung-ho. The temptation is to

make ‘'spam’ posts, either deliberately, or inadvertently.
I

A spam post could either be a blatant ‘plug’ for your products or ﬁ @
services, or could be a reply to an existing post with the sole intention L. | ad

of getting someone to click on your signature link.

Either way, these are considered bad practice. As well as upsetting
forum regulars, most forums also have moderators looking for such
activity, and it could end up with you being suspended or banned
from the forum, doing your brand more harm than good.

The key to success is to immerse yourself in

the forums and answer posts as genuinely and
insightfully as possible. Do not make reference to
your company unless it is relevant. If your answers are clear, ‘
thoughtful and useful, people will automatically take note of where —
you are from and look at your signature link.




°0ST ON
BENEFITS

-0

RUMS

1 Search engines love forums and search them
every day for content that is then picked up and
ranked in results pages.

2

Posts on respectable industry forums pointing
back to your website helps boost your
credibility.

3 Posting genuinely useful information on forums
can lead to customer referrals and you becoming
a ‘voice of authority’ on certain subjects.




°0ST ON FORUMS
BENEFITS

You can use forums to keep up to date with
latest industry trends and issues.

Forums may also give you
ideas for future articles and content

Here are some forums you might find useful:

www.landlordlaw.co.uk www.landlordzone.co.uk

www.propertytribes.com www.property118.com
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SOCIAL MEDIA

Another free tool which can be easily utilised by brokers and agents is
social media. Social media allows you to contact your customers quickly and
regularly, providing a free customer service platform, as well as a way of
keeping customers up to date with your latest deals and company news.

What is Social Media?

‘A group of Internet-based applications that allow the creation and exchange of
user-generated content” — Andreas Kaplan

‘A means of interactions among people in which they create, share, and exchange
Information and ideas in virtual communities and networks” — Toni Ahlgvist

‘Online tools and websites that encourage people to interact with companies,
brands, and people” — Senior Net

().:- 0\\.’=




SOCIAL MEDIA
WHY IS IT IMPORTANT TO BUSINESSES?

I You can connect to a large
number of potential customers

Provides a platform for relationships
with existing customers

content and provide customer service

B A cost-effective marketing resource It provides a platform where

large numbers of potential customers

I You can share news, multi-media
I & clients already ‘hang out’ online.

Can drive traffic to your websites
& generate new leads.

“Whether you know it or not, your clients and prospective clients already
seek you out in the social spheres” - Adrian Partners



-ACEBOOK

What is it?

Facebook is still seen as the social media network.
It has more members worldwide than any other
platform, across a huge demographic of people,
from teenagers to pensioners - meaning the
possibilities for you are virtually endless.



FACEBOOK
HOW SHOULD | USE IT?

Build yourself a company page (this is a simple process, with
Facebook itself running you through it step-by-step).

This is good way of building and establishing a community around
your brand and products. However, you may have to be patient and
also promote your page to build up the numbers and results you
want to see.




-ACEBOOK
HOW SHOULD | USE IT?

You can use Facebook to share ‘status
updates) links, videos, photographs and
news about your company. These will appear
on the ‘feeds’ of those who ‘like” your page.

You should keep your messages succinct
and conversational for the best results.

Facebook also provides another customer
service platform for your business, allowing
customers to communicate directly with
you online. Make sure you keep up-to-date
with such enquiries, and respond to them
professionally and appropriately, as you
would via email.



-ACEBOOK
HANDY TIPS

For status updates, posing questions

and writing open statements is the best
approach. ‘Likes’ and comments for posts
help them become a ‘top story” and are
therefore seen by a larger percentage of
your audience.

Asking landlords ‘What's the oddest

thing a tenant has left behind?, to spark

a discussion, for example, might be more
effective for engagement than a post saying
‘'save 10% on your landlord fees.



-ACEBOOK
HANDY TIPS

You can purchase more Facebook traffic
using their internal ads platform. This
allows you to create a simple advert to
target certain relevant groups of people —ie
landlords — in the hope that they will become
connected by ‘liking’" your page.

Make sure your page is well maintained
and updated regularly, a dormant page
may give the impression your business is no
longer trading!



-FACEBOOK
BOOST YOUR POSTS

You can boost any post you share from your newsfeed, timeline or page,
Including status updates, photos, videos and offers.

B Any post you boost will appear higher in News Feed to help more people see it.

B Bear in mind that boosted posts must follow Facebook’s Advertising Guidelines.

OW DO | BOOST A POST?

1) Got to any post you've recently created and then click Boost Post at the
bottom of your post.

your budget based on how many people you want to reach and how long you'd

I 2) Choose your audience based on their interests, age and location and set
like the boost to run.

United Kingdom

B 3)Click Boost Post

35+ |- 64=

It's simple as that! Bl ver | womer

Slgn up at: landlords || Landlord
wWWWwW facebook com Landlord—tenant law Property



TWIT

WHAT IS IT?

A ‘microblogging platform which allows you to share
pearls of wisdom in 140 characters or less.

Q

Twitter allows a quick and easy way to share news and
updates with your audience — known as ‘followers'.




TWITTER
HOW SHOULD | USE IT?

140 characters is not a lot of space to convey complex messages,
so it's best not to try! Keep your messages, short and sweet. You
can also post photographs, links to your website, or articles you
have written, for example. This is good for driving traffic back to

your website.

As with the forums, do not go for the hard sell - constantly
bombarding your followers with why you are the greatest is likely
to lead to you being ‘un-followed.




TWITTER
HANDY TIPS

Pose questions as well as statements, to encourage
Interaction with others. These don't have to directly
relate to selling your products just encourage
Involvement and interaction with the brand.

I Use relevant ‘hash-tags’ i.e. #property and #insurance so
that your name comes up for anyone searching that term.

Interact with other organisations/people by using @
In the hopes of generating conversation and getting
articles ‘re-tweeted’ by them (ie presented to their
followers in addition to yours).

’.




TWITTER
PROMOTED TWEETS

Promoted tweets are ordinary Tweets financially boosted by advertisers who
want to reach a wider group of users or to spark engagement from their
existing followers.

I They are clearly labelled as promoted when an advertiser is paying for their
placement on Twitter.

I Promoted Tweets act just like regular tweets and can be retweeted, replied
to, favourited and more.

Sign up at:
www.twitter.com




LINK

o WHAT IS IT?

I n LinkedIn is often called the Facebook
w Of the business community.

BII\



_INKEDIN
HOW SHOULD | USE IT?

In a similar way to Facebook, you can create
a company page from which you can share
links to your content and products.

Danberley Corp 146,723 tollowers | Follow

HOW YOURE CONNECTED

a0 ﬂ@ However, unlike Facebook, Linkedin is
,, | . “"" | strictly ‘business only’, so therefore a much
S A RN SR better place to meet potential clients and
P a h":"”“"j;”;m g MM prospective investors.

e

BEONOMIC gaing for our country

@ Mhm You can also use it to conduct free polls to
gauge public/customer opinion on a range of
qguestions and join groups of common interest.

Sign up at:
http://www.linkedin.com/companies



OTHER PLATFORMS YOU MAY
WISH TO CONSIDER ARE:

Instagram - An easy to use photo sharing site

Pinterest - A bookmark tool that allows you to discover and share
creative ideas with your customers

Google+ - Allows you to create a company email similar to facebook

w Vine - Allows you to create short creative looped videos



YOUTUB

WHAT IS IT?

Youtube is all about video! It is a free platform where
You T"he you can upload videos about your products and services.
Youtube is also the second most popular search engine in

the UK (after Google), meaning that people actively search
youtube for information, not just to enjoy videos of cute cats!



YOUT
HOW S

O Tube]

| b 21
e

ds hit with rocketing charges

Buy-to-let landlor

UBE
HOULD | USE IT?

Start simple, create an ‘about us’ video for
your company, as a kind of commercial or
calling card for your business. Include a little
bit about the history and make-up of your
company, plus its products and services.

Using Google, you can find literally thousands
of companies that offer video-making services
to chose from and they may be cheaper than
you think. Or with a handy cam and a simple
program such as Windows Movie Maker you
can have a go yourself.

However remember that you want a
professional looking video to reflect the nature
of your company, so it may be worth investing
properly in it.



YOUTUBE
HOW SHOULD | USE IT?

‘_ Upload your video to Youtube and then
share it via email and social media. You can
- ‘k

also embed it on your website, for visitors
to watch directly on your homepage.

choose a subject that you would like to
create a video or series of videos about.

- J I Then, when you are feeling more confident,

and again will help to make you an

I This helps increase traffic to your website,
authority figure in your market.

Sign up at:
http://www.youtube.com/yt/creators/playbook.html



DDC

WHAT IS IT?

PPC stands for pay-per-click, a model of internet
marketing in which advertisers pay a fee each time one of
their ads is clicked.

Search engine advertising is one of the most popular
forms of PPC. It allows advertisers to bid for ad placement
In @ search engine’s sponsored links when someone
searches on a keyword.

A lot goes into building a winning PPC campaign: from
researching and selecting the right keywords, to
organising those keywords into well-organised campaigns
and ad groups, to setting up PPC landing pages that are
optimised for conversions.



°C
HAT IS GOOGLE ADWORDS?

Google AdWords is the single most popular PPC advertising system in the
world. The AdWords platform enables businesses to create adverts that
appear on Google's search engine and other partnered websites.

AdWords operates on a PPC model, in which users bid on keywords and pay
for each click on their advertisements. Every time a search is made, Google
digs into the pool of AdWords advertisers and chooses a set of winners to
appear in the ad space on its search results page.

The ‘winning bidders’ are chosen based on a combination of factors, including
the quality and relevance of the landing page and keywords, as well as the
size of their keyword bids.



;;;;;;;

Campaign: Become an insurance broker
All online campaigns «
B} Become an insurance broker ® Enabled  Type: Search Network only - All features Edi  Budget £11.00iday Eci  Targetng. United Kingdom Edi  Active bid adusiments: Ad schedule
R T AdGroups | Settings  Ads  Keywords  Audiences  Adextensions  Dimensions  ~
Rentguard
All but removed keywords ~ Segment ~ Filter = Columns ~ 1= i
Edit~ | ODcwmits~  Bidstrategy~  Automate v
. Keyword Ad group Stat Masx. CP( Clicks 7' %  Impr. CTR Avg Cost Avg.  Conversions Cost Con View Labels Qual Est 5t
L rat ugh " fi !
pag P
d b

Specifically, who gets to appear on the page is based on an advertiser’'s Ad Rank,
a metric calculated by multiplying two key factors — CPC bid (Cost-per-click and the
highest amount an advertiser is willing to spend) and Quality Score (a value that
takes into account your click-through rate, relevance and landing page quality).

This allows winning advertisers to reach potential customers at a cost that fits
their budget. It's essentially an auction.

While a number of factors determine how successful your PPC advertising
campaign will be, you can achieve a lot by focusing on:

« Keyword relevance: creating relevant PPC keyword lists, keyword groups and
compelling ad text

 Landing page quality: creating optimised landing pages with persuasive, relevant
content and a clear call-to-action, tailored to specific search queries.

o Quality score: is Google’s rating of quality and relevance of keywords, landing pages,
and PPC campaigns. The higher the Quality Scores the more ad clicks you will receive.



DPC
SING ADS

|s a service that provides pay-per-click advertising on Bing, Yahoo and MSN
search engines.

advertiser is willing to pay-per-click on their ad and the advertisement’s

I Similar to Google AdWords, Bing Ads uses both the maximum amount an
click-through rate to determine how often an advertisement is shown.



[ESTIMONIALS

One of the most fundamental questions your website can
answer is: What do people who've purchased and used
your product or service think about it?

Customer testimonials are a simple and effective way to
show this.

The easiest way to do this is by selecting a few quotes from
complimentary customer emails you have received and put
them on your home page or an a designated page, see an
example below:

“Thank you for not only saving me money, but for making the
whole process quick and easy”

James, Watford



TESTIMONIALS
WHY USE CUSTOMER TESTIMONIALS?

They build trust — 62% of consumers claim they're more likely to do
business with a company after reading a positive review.

They aren’t overly ‘salesy’ — because they aren’t written in your ‘voice,
testimonials stand out from the rest of your website and customers
perceive them as more unbiased.

They help overcome scepticism. A good testimonial

has the power to convince visitors that your product or
service really made a difference to your customer's life
and can do the same for them.



[ESTIMONIA
CUSTOMER REV

S

EWS

You may also wish to look into paid for customer reviews
services, such as the ones provided by Trustpilot or
Feefo. These services will send purchasers an email
inviting them to review their experience with you and
give them the opportunity to leave a relevant comment.

This will give you an average score which is also
displayed by your name in google searches, and can help
boost the credibility of your organisation.



BUT W

MONIALS

HAT ABOUT NEGATIVE REVIEWS?

J |

In an ideal world, all of your reviews would be glowing
ones, but realistically you are going to get customers
with minor niggles and disappointments. But don't worry,
responding quickly and courteously to negative reviews
and solving any problems they may have, is a good way
of displaying your efficient customer service.

It is also a good idea to regularly search your company
name to see what people are saying about you on forums
and other platforms, and respond where necessary.



ARTICLE MARKETING

There are many benefits to article marketing. Firstly, relevant
and regularly updated content is good for search engines. But
also it shows visitors that your website is fresh and constantly
maintained, meaning they are more likely to return.




ARTICLE MARKETING
DEMONSTRATE YOUR EXPERTISE

reader that you know what you are talking

I Your articles should demonstrate to the
about to help build up trust.

With more and more choice available,
building up trust in your brand is important.




CLE MARKETING

NG AN ARTICLE

Decide on a relevant subject that you feel
passionate or knowledgeable about, which you
would like to cover. Think about the purpose of
the article, what do you want people to do once
they have read it? share it? comment? buy?

You should try to write about a subject that is
well ‘'searched’ on the web.



= >

RITING AN ARTICLE

[ Wordtracker

Reveal high-performing
keywords in minutes.

Enter a keyword to start exploring your market

“If you want more traffic to “If you are serious about “We found keywords for
your site or just want to SEO, then Wordtracker is clients that no one is
better understand what an essential investment, a currently competing on,

your market is looking for must have resource for any which is pretty cool... It is

RTICLE MARKETING

Word Tracker (http://www.wordtracker.com)
— helps you to find relevant keywords for your
business, allowing you to then create traffic
friendly content.

Once you have decided what term or subject
you want to write about. It is important to
research the area thoroughly. Well-rounded
and researched articles will project a good
Image of your brand, but conversely, ill-
Informed or controversial articles could do
more damage than good.

Once you have written the article, ensure
that it is free of typos, spelling mistakes and
grammatical errors before publishing, again
the professionalism of your article reflects
that of your business!



RTICLE MARK

ING

HOW AND WHERE TO PUBLISH

English (UK} -

Sign in to use Blogger
with your Google Account

80:31
OPINION ¥ DEPORTES When Tara Met Blog

Create a blog in 3
easy steps:

‘(( @ @ @ Create an account
@ Name your blog
Get Go

What 1s a blog?

Publish
thoughts feedback

mobile @ Choose a template

A blog is your easy-to-use web site, where you can quickly past

thoughts, interact with people, and more. Al for FREE. AEARE PR R L

Home | About | Buzz | Help | uss | Language | Developers | Gear
Terms of Service | Privacy | Content Policy | © 19%9

Join / Register | Member Login

Search by Author, Title or Content w

2

ARI lLL:: | Article Content.
The Web's Largest Free Content Artide Dimw}% =

Home Submit Articles Author Guidelines Publisher Guidelines Content Feeds RSS Feeds FAQ Contact Us

Kl Advertising Replique Montre Tag

Heuer
H Art

H' 18 Join/
M\ Register

AT 7
Autos articles

7z | Recent Articles Weigh your
Avards aptions
Bl Business Raise Morale in the Workplace by Providing Employee Recognition o before
‘Samuel Arthur (2013-07-08) buying Montre Replique
Careers and consider the quality

Sales incentives are important because the ultimate aim of any company is to make sales, and

Computers salespeople are responsible for ensuring this happens. If salespeople are not motivated, your company 2¢ Y24 Will get fram the

is not going to make watch.
K Education
B Entertainmant How To Lead A Happy Married Life - and Some Tips About Kucing Marcus Hemslay
Family Fredric Covello (2013-07-08) 91 articles
First comes love, then comes marriage...well maybe If the year was 1955. This Season, it is, "1 enjoy [l Marcus
K Finance going out with you... I really really like you... I believe I may love you... let us Hemsley Is
B Food L one of the
o0 Horton Plains National Park - Endless Grasslands and Clouds founders
Health Pushpitha Wijesinghe (2013-07-08) and partners of Fountain
I Hobbies Summary - For these whe want to see the hill country and wildife in the region, a major tourist Partnership, a team of
8 attraction due to its location is Horton Plains National Park. It is only a couple of ... copywriting specialists. He
E Home has worked ...

Fancy Dresses
Durga (2013-07-08)
Internet Probably the best way to ensure success at a party where there is a theme or a set of costume

Insurance
Jacqueline Davic

requirements would be to go in fancy dress. Everyone out there, or at least everyone .. 15 articles
K Investment Hello there
B Law Consult With Experienced and Reputable Phoenix Criminal Defense Trial Lawyers for Legal 'S
Help in Arizona
Marketing Editor123 (2013-07-08)
H News Criminal charges can be intimidating for anyone. However, you can help yourself by consulting with  Plastic Extrusion
. experienced and reputable Phoenix criminal defense trial lawyers. In Arizona, many criminal offenses, : 20 articles
Non-Profit If convicted therein, carry mandatery imprisonment. Do
 carry Ty Impr - Do Santoprene
Other N is a product
More Recent Articles... oo oy
K outdoors oiastic
K Publishing ~| Most Viewed manufacturers using any
Real Estat thermoplastic production
cel Bstate How to Save Time Submitting Your Articles to 1000s of Sites process. The
Relationships Viewed 3,519 times. thermoplastic rubber is

Submitting articles to the directories is a time-consuming task. Sometimes, you just don't want to ~ "'9nl regarded as ...

spend the time that it takes on submitting articles to the directories to get traffic. Using automation
K self Help tools that specialize .. Julianna Suranyi

hoooing . M 16 articles

Kl search Engines

Blogger

http://blogger.com

Blogger is a free site which allows you to publish
content. The page can be branded and linked to your
website. Its user friendly interface allows you to
easily add images and headlines to your article.

Go Articles

http://www.goarticles.com

Here you can submit articles on massive range of
subjects and link back to your website.
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There could be a lot of untapped business right under your
nose. By taking the steps that your competitors aren't you can
gain an advantage in your local area.
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LOCAL ADV
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Start rating now with Hotpot
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RTISING

Local recommendations powered by you and your friends

When a user adds a location to their search
engine term, ie ‘landlord insurance Sussex’, a
different set of search results appear. At the
top of the page, 5-10 relevant local businesses
will appear. This is called local search.

The easiest way to get yourself on the map is
to sign up for a Google Places account. It is
free to use and Google are putting increasing
effort into integrating the results within its
main search, so it is now more important
than ever that you are listed.



RTISING

LOCAL ADV
GOOGLE

Google will guide you through the process of setting up a places account,
however you will need to validate your address by receiving a postcard sent
to the registered address. This is to prevent spammers setting up accounts
across the country so that they appear in listings everywhere.

Don't be tempted to do this, it will result in your business being ‘blacklisted’
by Google.

Get started at:
www.google.com/places

Handy Tips

Bing and Yahoo search engines also
use a local search facility. You can
sign up for their service at:

http://primeplace.nokia.com

I You can also add photos and customer
testimonials to your listing.




_OCAL ADV

RTISING

What else can 1 do?
. Write articles about the local area

. Submit press releases to the local press

. Get listed in local business directories

1
2
3. Get yourself listed on other local businesses websites
4
5

. Get listed in local networking groups



OTHER IDEAS

Here are some other simple steps you can take to
maximise your business’s profile and potential.
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You may also want to contact your customers from time to time
by email in the form of a newsletter letting them know about

developments that are going on within the company/industry and any
special offers you may have running.
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Here are some ideas of what to include:

Awards won by employees
New staff appointments

Any good press coverage your company may
have recently received

Details of new products or services you have
launched

Have you launched a new product or service?
Changes in opening hours and pricing
Special offers

Charity work and fundraising undertaken by
your staff in the community

National or regional survey results that relate to
your business



=55 KIT

A press kit could include:

A short description and biography

Screenshots or high resolution images such
as company logo or premises

Copies of existing press coverage / short
testimonials

Company fact sheet

It Is best to send all this in one zip file, or create
one page for press on your website that you
easily can link to.



In addition to your newsletter, you may want
to update the press about things going on with
your business that you feel are important

to the local area by creating a press release.

You can email this to local press contacts and
newsdesks - the addresses of which can be
usually be found on their website.

Further to this you can also:

« Add itto your website

e« Submit it to pressbox.co.uk

e Submit it to your local Chamber of Commerce
« Submit it to pressreleasesyndication.co.uk

e Submitittorelevant forums
(be careful not to ‘spam’)

All of this will help to drive more traffic
to your website.



-MAIL MARKETING

brokers don’t have the facility to be able to contact their customers

I One avenue of communication that is often overlooked is email. Most
and clients in one go, but it isn’t as difficult as you may think.
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To send out details of promotions

To update customers of changes to policy
and procedure

To send out a company newsletter
To provide your customers with hints and tips

Surveys — canvas the opinions of your
customer base



-MAIL MARKETING
WHAT ARE THE BENEFITS?

 (Can be scaled depending on the size
of your business

e |tisrelatively cheap compared to other
ways of comunicating such as traditional
“ direct mail emails

* Quick - instant delivery of your message

 Can be tracked - you can see how many
people have opened and shared your email etc

e |tis environmentally friendly compared to
traditional post

For best-practice advice on email marketing,
Including the legal do’s & don'ts, visit: ico.org.uk
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-MAIL MARKETING
WHERE DO | START?

Sending over 20,000
e amonth? bt

Firstly you will need to get all of your customer’s
details into one file — an Excel spreadsheet for
example. This might seem daunting, and can be
time consuming, but is well worth the effort, as
once it is there, it can be used again and again,
and added to as and when you need to.

Here are some low-cost solutions for managing
and sending emails:

www.getresponse.com

www.mailchimp.com
(can send up to 1,000 emails for free)

www.dotmailer.com

These providers help you design, send and track
your emails.



-MAIL MARKETING
HOW DO | GROW MY CONTACT LIST?

Add a subscription box to all the pages
of your website encouraging people to
sign up to your mailing list.

Add an archive copy of a newsletter to
your page or an example of an exclusive
offer, so that people can see what they
are signing up to.

Offer an incentive for people signing up,
such as a discounted rate or entry into a
prize draw.




-MAIL MARKETING
HOW DO

GROW MY CONTACT LIST?

 Ask your current subscribers to pass your
email on to others who might be interested.

« Attend relevant exhibitions and collect
email addresses of the people you meet.

e Add a sign up line to your email signature,
so that all of your emails also advertise the
opportunity

Done well, the benefits and opportunities of
email marketing are numerous, it provides

a cheap and effective line of communication
with existing customers, as well as the chance
to attract new ones.



There are many exciting opportunities for you to hone
and expand your brand through marketing, you need
to be dedicated and focussed to make it work, but
above all, have fun doing it!

Please email us at marketing@rentguard.co.uk to
let us know If you have found this guide useful, or
If there are any other subjects you would like us to
cover. We will be happy to try and help!
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